
Contents 

Foreword 1 

OPENING LECTURE 

Patricia Lysaght 
SIEF International Ethnological Food Research Group: Genesis, 
Aims and Progress 5 

PART I: THE INTERNET AS LOCAL, NATIONAL AND GLOBAL 
COOKBOOK AND CULINARY RESEARCH TOOL 

Violetta Krawczyk-Wasilewska 
A Global Food Tale in the Age of the Internet 23 

Silke Bartsch, Christine Brombach and Gertrud Winkler 
The Role of Internet Recipes in Cooking 33 

Aristea Baschali and Antonia-Leda Matalas 
The Comeback of Homemade Foods and the Role of the Web. The 
Case of Non-Alcoholic Fermented Beverages 45 

Maja Godina Golija 
When Old Meets New. The Demonstration of Traditional Slovene 
Dishes and Locally Produced Food on the Internet 55 

Aleksandra Krupa-Lawrynowicz 
Mushrooms: Polish Traditions and Modern Practices. Online Examples 65 

PART II: FOOD, MARKETING,AND THE INTERNET 

Diirdre D'Auria and Patricia Lysaght 
The Online Promotion of Irish Food as a Tourist Attraction 77 

Manon Boulianne and Claudia Laviolette 
Virtual Food Representations. An Analysis of "Local Food" 
Discourse in Quebec 93 

Naoto Minami 
Communication of Food Information by Means of the Internet in 
Contemporary Japan 103 

http://d-nb.info/1070093998

http://d-nb.info/1070093998


VI Contents 

Fionnuala Carson Williams 
The Use of Proverbs in the Promotion of Food on the Internet 115 

Ewa Kopczynska 
Novelty with a Traditional Twist: Food Co-Operatives as Short Food 
Chains in the Global Network 125 

Anna Mlekodaj 
A Local Food Product and the Ethno-Future: The Online Case of 
Polish Mountaineers' Regional Cheese "Oscypek" 133 

PART III: THE INTERNET AND FOOD VALUES: ETHICS, 
AESTHETICS, ENVIRONMENT, HEALTH AND LIFESTYLE 

Una A. Robertson 
Slow Food: Scotland 143 

Ivanche Dimitrievski, Philippos Papadopoulos and Rodica Arpasanu 
Should the Mediterranean Diet be Viewed as a Fully-Fledged Public 
Discourse, or as Part of a Wider Food and Wellness Narrative? An 
Internet-Based Study 151 

Yrsa Lindqvist 
Seasonal Food in a Virtual Basket - A Campaign for Environmental 
Sustainability 163 

Astra Spalvena 
Picture Me Perfect: The Aesthetics of Food in Online Photographs 173 

Rafal Pilarek 
"Cabane & Sucre" on the Internet 183 

PART IV: FOOD, GENDER, IDENTITY AND THE INTERNET 

Rogeria Campos de Almeida Dutra 
When Men go to the Kitchen: Food and Gender in Brazilian Websites 193 

Laura SolaniUa and F. Xavier Medina 
Gastronomy and Social Networks: Heritage and Food Blogging in 
Catalonia 201 

Magdalena Tomaszewska - Bolalek 
Homo Gourmand and Homo Cooking: Two Main Culinary Tribes of 
the Internet Era 209 



Contents VII 

PART V: FOOD BLOGGING AS A NEW GENRE 

Attikd Bdti 
Cooking Know-How: Virtual and Personal Transmission of Skills. 
A Hungarian Example 221 

Katarzyna Orszulak-Dudkowska 
Food Blogs in Relation to Culinary Tradition. A Polish Example 231 

Klaudyna Hebda 
Food - Blogging - Identity: Free Expression or Lifetime Project? 241 

PART VI: FOOD: ANCIENT AND MEDIEVAL IN THE LIGHT 
OF INTERNET SOURCE 

Zofia Rzeznicka 
Ancient and Byzantine Food and the Internet 253 

Johanna Maria van Winter 
A Database of Medieval Plant Names 263 

List of Contributors 271 


