The longest-lived stereotype of Jews with the broadest appeal is the
idea that Jews are money-driven. From the fictional moﬁeylender
Shylock demanding his pound of flesh to the Wall Street banker, for
centuries Jews have been portrayed as caring only for profit and moti-
vated by greed. This is a construction that is allied to the history of anti-
capitalism. Whether medieval theologians or antiglobalist protesters,
capitalism is commonly criticized as exploitative and immoral as are the
providers of capital. This book tells the story of how, when, and where ;
Jews and capital became negatively stereotyped. With a new perspec;
tive, it places the issue of antisemitism within a larger ideological ques-
tion, debated since the beginnings of capitalism. Is making money off
money immoral and is there such a thing as “excessive” profit? The book
shows that Jews were not the sole creditors or even the dominant ones,
that their history was not one of unceasing hostility, and that it is when
that stereotype of Jews and money is a political tool that it is at its most

dangerous.
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