Ccontents

Preface and Acknowledgments IX

PART I. MAJORITY RULES: "MINORITIES" AND THE MEDIA 1

1. Diversity in the Land of Majority Rule 3
Who Are the Minorities? 5
Population Projections 9
The Racial and Cultural Mix: From

Melting Pot to Minorities to Multiculturalism 17
Growing Racial and Ethnic Diversity:

An International Phenomenon 19
The Future of the Multicultural United States 23
Are the Media Maximizing the

Opportunity Created by the

Increasing Racial and Ethnic Diversity? 26

2. Do the Media Matter? 35
The Functions of Media in Society 36
The Mass Media 41
Do the Media Matter? 46
News Coverage and Mob Violence a7
The Influence of the Media on Bigotry 52
How Do the Media Matter? 59
From Mass Media to Class Media 59

PART Il. RACIALISM IN ENTERTAINMENT PORTRAYALS 63

3. The Roots of Racial Stereotypes in

American Entertainment 65
The History and Stereotyping of

People of Color in the United States 66
The Beginnings of Mass Entertainment:

Racialism on Stage 72

Racialism in the Movies 74



The Changes in Racial Stereotyping
During Hollywood's Heyday

The Shameful Legacy of Racial Stereotyping
in Entertainment Media

4. Stereotypes Extend Into Television and the Video Age
Portrayals of People of Color in American
Entertainment Media Since World War i
TV Portrayals: The First 50 Years
Racial Imagery in the Video Age
Stereotypes in Video Games
Audience Demand Can Affect Change

PART 111 RACIALISM IN PUBLIC COMMUNICATION

5. The Press: A Legacy of Exclusion
Phases and Patterns in the Treatment of
People of Color in News Media
Obstacles to Multiracial News Coverage
Newsroom Policy and Race
Taking 'Time Out" to Improve News Accuracy

6. Advertising: The Media's Not-So-Silent Partner
Advertising and Media in the Land of Plenty
Race and Ethnicity in Advertising
Advertising Images: Protests and Progress
Integration in Advertising
Mining Multicultural Markets
Advertising Ethics and Ethnic Media

7. Public Relations: Influencing the Content
of the Media
Diversity and Room for Growth
Women of Color in Public Relations
Why Public Relations Needs People of Color
The Influence of Public Relations on News Media
Diversity in Public Relations
An Agenda for Diversity in
Public Relations Education
An Agenda for Diversity in the
Public Relations Field

PART IV. WOMEN OF COLOR IN THE MEDIA

8. Women of Color: Two Strikes and ... ?
Breaking the Barrier: Black Women Rise to the Top

Sex, Servants, and Stereotypes: Latinas in the Media

78

85
87

87
98
107
108
109

113
115

117
124
128
133

137
138
140
144
151
159
161

169
169
171
175
176
178

182

183

189

191
192
196



From Geisha Girl to Woman Warrior:

Cashing In on the Asian Mystique 201
Newswomen of Color 204
Newsroom Power and Practices:

Perpetuating Inaccurate Portrayals 210

Power and Positions: Diversity in the Evening News 215

PART V. STRATEGIES FOR DEALING WITH
RACIALLY INSENSITIVE MEDIA 223

9. Access: Toward Diversity With (Un)Deliberate Speed 225
Discrimination in the Film and

Television Entertainment Industries 225
The Racial Composition of the
News Media Workforce 229
The Recruitment and Retention of People of Color 232
21st Century Discrimination 239
10. Advocacy: Pressuring the Media to Change 245
Challenging Bias in Broadcasting 249
Expanding Multiculturalism in the
Newspaper Industry 254
The Impact of Professional Organizations
of People of Color in the Media 257
Advocacy in the Entertainment Industry 257
Advocacy in Education 258
Confronting the Status Quo and Increasing
Multiculturalism in the Media 261
11. Alternatives: Colorful Firsts in Class Communication 263
Communication Before the Europeans 263
Early Printing in America 266
The First Latino Newspaper: El Misisipf in 1808 269
The First Black Newspaper:
Freedom's Journal in 1827 273
The First Native American Newspaper:
The Cherokee Phoenix in 1828 276
The First Asian Pacific American Newspaper:
The Golden Hills' News in 1854 280
Similarities in the First Newspapers of
People of Color 286
PART VI. THE RISE OF CLASS COMMUNICATION 291
12. 21st-century Challenges and Opportunities 293
The Growth of Racial Diversity 294

The Technological Advances in
Communication Media 295



The Targeting of Audience Segments by the Media
The Communication Media and
the Segmented Society
New Opportunities: The Rise of Class Communication
Controlling the Destiny of Communication Media
Segmented Media: Are We Losing the Common
Culture That Bonds Us?

Suggested Readings
Online Resources
Index

About the Authors

297

299
301
302
304
309
313
319
325



