Contents

List of figures

List of tables

List of contributors
List of abbreviations

Introduction
Christian Handke and Ruth Towse

PART I PERSPECTIVES ON DIGITIZATION IN THE CREATIVE

ECONOMY

General purpose technologies

Cliff Bekar and Erin Haswell

Reining in those unstoppably rising costs
William J. Baumol

Evolutionary perspectives

Jason Potts

Space and place

Andy C. Pratt

Business models

Nicola Searle and Gregor White
Dynamic competition and ambidexterity
Hans van Kranenburg and Gerrit Willem Ziggers
From prosumption to produsage

Axel Bruns

Consumption patterns

Koen van Eijck and Max Majorana
Digital divide

Pippa Norris and Ronald Inglehart

PART II DEVELOPMENT OF TECHNOLOGIES IN THE CREATIVE

10

11

12

ECONOMY

Copying technologies

Cliff Bekar

Technological change and cultural production
Peter Tschmuck

Media convergence

Michael Latzer

viil
X

Xiil

20
26
37
45
57
67
79

90

105
116

123



Vi

13

Handbook on the digital creative economy

Has digitization delivered? Fact and fiction in digital TV broadcasting
Reza Tadayoni and Anders Henten

PART III POLICY AND COPYRIGHT ISSUES IN THE DIGITAL

14

15

16

17

18

19

20

21

CREATIVE ECONOMY

Cultural policy

Terry Flew and Adam Swift
Measuring the creative economy
Peter Goodridge

International trade in audiovisual products
Gillian Doyle

Copyright law

Peter DiCola

Copyright law and royalty contracts
Richard Watt

Copyright and competition policy
Ariel Katz

Collective copyright management
Rero M. Hilty and Sylvie Nérisson
Copyright levies

Joost Poort

PART IV COPYRIGHT AND DIGITIZATION: EMPIRICAL

22

23

24

25

26

EVIDENCE

Empirical evidence on copyright

Christian Handke

Internet piracy: the estimated impact on sales

Stan J. Liebowitz

Artists, authors’ rights and copyright

Kristin Atladottiv, Martin Kretschmer and Ruth Towse
New opportunities for authors

Joélle Farchy, Mathilde Gansemer and Jessica Petrou
Orphan works

Fabian Homberg, Marcella Favale, Martin Kretschmer, Dinusha Mendis and
Davide Secchi

PARTV CREATIVE INDUSTRY STUDIES

27

28

29

Performing arts
Ruth Towse

Art markets

Payal Arora and Filip Vermeylen
Museums
Trilce Navarrete

134

155

162

178

187

197

209

222

235

249

262

274

284

299

311

322

330



30

31

32

33

34

35

36

37

Publishing

Patrik Wikstrim and Anette Johansson
E-book and book publishing

Joélle Farchy, Mathilde Gansemer and Jessica Petrou
Academic publishing and open access
Frank Mueller-Langer and Marc Scheufen
News

Piet Bakker and Richard van der Wurff
Digital music

Patrick Waelbroeck

Film

Paul Stepan

Broadcasting

Glenn Withers

Games and entertainment software

John Banks and Stuart Cunningham

Index

Contents vil

344

353

365

378

389

399

409

416

429



