
Part I Sense and geography

1 SENSUOUS G E O G R A P H Y 3
Introduction 3
Sense and senses 5
Geography, humanistic or postmodern? 6
A geography of the senses 9

2 P E R C E P T I O N THEORY AND THE SENSES 10
Perception and sense 10
Geography and perception 13
Psychological models 16
An ecological model 19
The cultural dimension 22

3 THE C H A R A C T E R OF SENSE 25
Introduction 25
Classification of the senses 26
Body and sense 30
General properties of the senses 35
Sense as geography 37

Part II Sense, space, place

4 H A P T I C G E O G R A P H I E S 41
Introduction: the haptic sense 41
Touch, space and place 42
Dimensions of touch 48
Haptic geography, culture and space 55



5 O L F A C T O R Y G E O G R A P H I E S 61
Introduction: a smell-taste system 61
Olfaction, space and smellscapes 64
Experiences and metaphors 71
Smell, place and culture 74

6 AUDITORY GEOGRAPHIES 82
Introduction: oral, acoustic or auditory? 82
Soundscape 84
Sound, space and place 89
Auditory geographies 96
Oral cultures and auditory worlds 108

7 VISUAL G E O G R A P H I E S 115
Introduction: visualism 115
Space and vision 117
Time, space and sight 124
Perspectives and symbols 126

Part III Sense and reality

8 SENSUOUS G E O G R A P H Y A N D
T R A N S F O R M A T I O N 145
Introduction: transformation of sense(s) 145
Reach, contact and intimacy 148
Atrophy and synthesis 150
Sound and noise 155

9 IMAGES, THEMES A N D P O S T M O D E R N
G E O G R A P H I E S 159
Postmodern geographies 159
Landscapes of film and television 160
The sensuous experience of themescapes 164
The reconstruction of the visual 169

10 SENSE A N D H Y P E R - R E A L I T Y 172
Towards a theory of sensuous geography 172
Orders of simulacra 173
Hyper-reality and virtual geographies 176

Bibliography 180
Index 191


